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KEY FINDINGS

1.

City of Melbourne undertook social research to help inform the design of cycling
infrastructure to encourage people to cycle to, from, and around the city. For this
research a particular segment of the population was targeted to understand the
behaviours and confidence of potential riders, herein referred to as the near-market,
and defined as follows:

Survey participants must: Individuals not included if they:

Live in City of Melbourne, or a Cycled to work/study in the city

bordering LGA in the last year

Travel to the City of Melbourne Can’t ride a bike due to inability,
for work and/or study at least health, or a need to carry

once a week equipment for work

A variety of methods were used to find respondents for this research, with 859
people qualifying as near-market completing the online survey.

Findings suggest that almost half of the near-market likely have the necessary
equipment to cycle commute; 43% said they own a bike and a further 4% said they
have access to a bike that they can use.

. The majority of the near-market (77%) considered themselves to be cautious riders;

that is, they prefer off-road paths or low stress roads and are willing to take a longer
route to get to their destination. Only 8% considered themselves confident (prefer
most direct route regardless of traffic conditions).

. A range of other characteristics of the near-market were identified, and can assist in

tailoring programs and communications to encourage cycling uptake:

Traveling to the city in a private car (driver or passenger) was more
common amongst those who travel for work (53%) than study (37%).
ﬁ All of those who travelled for study said they had used public
o ®" transport in the week prior to the interview (the most common mode
being tram), compared to 85% of those who had travelled for work.

The average travel time to work or study (one way) was 30 minutes.
This varies by LGA with Moonee Valley and Moreland residents
registering the highest average trip times to work or study.

Almost half of the near-market (48%) had ridden a bicycle for non-

(% commuting purposes in the year prior to the interview. The most
common reasons for riding were for fun / leisure or exercise.

If road and weather conditions were favourable, the near-market would be willing to
cycle an average of 32 minutes to get to work or study in the City (one way). Half of
the acceptable cycling durations stated were longer than current travel times, by an
average of 15 minutes.
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7. A guestion was included in the survey to help understand the potential for taking up
cycling to commute. Respondents were asked to self-report their alignment with a
range of statements about riding a bicycle; covering recognition of benefits, riding
behaviour, and stage of action. These categories were then grouped to assist in
understanding the proportion of the near-market who may be easier to convert to
riding a bicycle to commute:

Planning to or used Rider for other Potent|a I

to reasons

conversion

24%| 23%

Do not Aware of benefits U N I | ke | y

recognise but no action

personal COﬂVQI’SIOﬂ

benefits

17% 36%

8. Analysis of Census data and the research findings suggests that there are two
groups of people for whom an increase or commencement of riding to commute
may be feasible, totalling 8% of the overall population of bordering LGAS:

1. Those who currently ride on an irregular basis;
2. Those who fall into one of the potential conversion segments (ride for other
reasons, or are aware of the benefits and have taken action towards riding).
The following diagram shows the estimated proportion of the overall population for
each of these groups.

Note: the research findings include those who travel to the city for study, which is not
captured in the census data.
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